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Overview
CHAPTER 01



Description: In the United States, there are far more public school students than private school students. In 2020, about 11.1 million students were enrolled in private schools in the United States. For public school students, this figure stood at 63.2 million students. 
Read more
Note(s): United States; 1965 to 2020; * The data from 2021 to 2029 are projections. Data from missing years can be accessed here . Read more
Source(s): NCES 
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School enrollment in the United States from 1965 to 2020 for all levels of 
public and private schools, with projections up to 2030 (in 1,000s)
School enrollment in public and private schools U.S. 1965-2030

http://www.statista.com/statistics/183826/us-school-enrollment-for-all-levels-of-public-and-private-schools
http://www.statista.com/statistics/183826/us-school-enrollment-for-all-levels-of-public-and-private-schools


Description: In 2021, there were close to 6 million students enrolled in public elementary and secondary schools in California, the most out of any state in the United States. Texas, Florida, New York, and Illinois rounded out the top five states for public school 
enrollment in that year. Read more
Note(s): United States; Fall 2021
Source(s): NCES; US Department of Education 
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Enrollment in public elementary and secondary schools in the United 
States in 2021, by state (in 1,000s)
Enrollment in public elementary and secondary schools U.S. 2021, by state

http://www.statista.com/statistics/185000/enrollment-in-public-schools-by-state-2007-2008


Description: Across the globe and in the United States, consumers tend to spend a considerable amount of money during specific festivities and seasonal events. During the winter holiday season of 2022, for instance, consumers in the United States expected to 
spend an average of over 830 U.S. dollars per person, making it one of the top U.S. shopping events of the year. That said, the top spot went to the back-to-college season, when average per capita spending was projected to reach roughly 1,200 [...] Read more
Note(s): 2022
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Leading consumer spending events by average expected per capita spend 
in the United States in 2022 (in U.S. dollars)
Leading consumer spending events by expected average spend in the U.S. 2022

http://www.statista.com/statistics/1370558/consumer-spending-events-by-expected-spend-usa


Description: This statistic depicts total combined planned back-to-school and back-to-college spending in the United States from 2007 to 2023. In 2023, total combined back-to-school and back-to-college expenditure in the United States amounted to more than 135 
billion U.S. dollars. Read more
Note(s): United States; 2007 to 2023; 7,843*; 18 years and older 
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Total combined planned back-to-school and back-to-college expenditure 
in the United States from 2007 to 2023 (in billion U.S. dollars)
Combined back-to-school and back-to-college spending in the U.S. 2007-2023

http://www.statista.com/statistics/747852/combined-back-to-school-and-back-to-college-spending-us


Description: This statistic depicts total back-to-school spending in the United States from 2006 to 2023. In 2023, total planned back-to-school expenditure in the United States amounted to about 41.5 billion U.S. dollars. Read more
Note(s): United States; 2006 to 2023; 7,843*; 18 years and older 
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Total planned back-to-school expenditure in the United States from 2006 
to 2023 (in billion U.S. dollars)
Back-to-school spending in the U.S. 2006-2023

http://www.statista.com/statistics/592813/total-back-to-school-spending-us


Description: In 2023, consumers in the United States were expected to spend a total of approximately 12 billion U.S. dollars on clothing and accessories during the back-to-school shopping season. Total spending on electronic gadgets for school, as well as computer 
and hardware goods, was expected to reach about 15.2 billion U.S. dollars that year. Read more
Note(s): United States; June 30 to July 8, 2023; 7,843*; 18 years and older 
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Estimated back-to-school market spend in the United States in 2023, by 
product category (in billion U.S. dollars)
Estimated total U.S. back to school expenditure by category 2023

http://www.statista.com/statistics/1259063/total-back-to-school-spending-by-product-category-us


Average spending
CHAPTER 02



Description: Over 40 percent of U.S. households with children entering K-12 in the fall of 2023 were expecting to spend more on back-to-school shopping compared to what they spent last year. In contrast, only about 10 percent of respondents surveyed in the United 
States said that they estimate to spend less on back-to-class supplies this time around. Read more
Note(s): United States; June 26 to 29, 2023; 1,249 respondents; 18 years and older; Parents of children entering K-12 that will make back-to-school purchases
Source(s): Field Agent 
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Compared to last year, does your household expect to spend more or less 
on back-to-school shopping?
Back-to-school shopping expenditure expectations of U.S. households 2023

http://www.statista.com/statistics/286383/back-to-school-shopping-expenditure-patterns-of-us-consumers


Description: The average planned back-to-school spending per household in the United States has gradually increased year-on-year to reach about 890 U.S. dollars in 2023. This is an increase of over 400 dollars since the beginning of the survey period in 2004. Read 
more
Note(s): United States; 2004 to 2023; 7,843*; 18 years and older; * Study characteristics apply to the 2023 survey. Surveys from previous years have been conducted among equally large samples. Read more
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Average planned back-to-school spending per household in the United 
States from 2004 to 2023 (in U.S. dollars)
Average back-to-school spending per household in the U.S. 2023

http://www.statista.com/statistics/286432/average-back-to-school-spending-in-the-us
http://www.statista.com/statistics/286432/average-back-to-school-spending-in-the-us
http://www.statista.com/statistics/286432/average-back-to-school-spending-in-the-us


Description: The statistic depicts the results of an online panel survey concerning the expected total back-to-school spending of parents and their children in the U.S. from 2013 to 2023. In 2023, parents expected to spend an average of 600 U.S. dollars on back-to-
school supplies per child, which is a decrease of about 10 percent compared to the previous year. Read more
Note(s): United States; May 26 to June 1, 2023 ; 1,212 respondents; Parents who had at least one child attending school in grades K - 12 this fall
Source(s): Deloitte 
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What is the total amount you [parent] expect to spend on back-to-school 
items per child this season?
United States: expected back-to-school spending of parents per child 2013-2023

http://www.statista.com/statistics/448597/back-to-school-us-expected-expenditure-by-parent-and-children


Description: This statistic shows the average dollar amount U.S. parents expected to spend on back-to-school items in 2023, broken down by category. In 2023, parents expected to spend on average 257 U.S. dollars on their children's back-to-school clothing and 
accessories. Read more
Note(s): United States; June 30 to July 8, 2023; 7,843 respondents; 18 years and older 
Source(s): National Retail Federation; Prosper Insights & Analytics 
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How much do you expect to spend on back-to-school shopping in each of 
the following areas?
Expected spending by U.S. parents on back-to-school items by category 2023

http://www.statista.com/statistics/319215/expected-spending-by-us-parents-on-back-to-school-items-by-category


Description: In 2023, some 40 percent of back-to school expenditures in the United States went to clothing and accessories, specifically. School supplies, on the other hand, accounted for an average of roughly 23 percent. Read more
Note(s): United States; May 26 to June 1, 2023; 1,212 respondents
Source(s): Deloitte; Statista 
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Share of back-to-school spending in the United States in 2023, by product 
category
Breakdown of U.S. back to school expenditure by category 2023

http://www.statista.com/statistics/896649/share-of-back-to-school-spending-by-product-category-us


Consumer behavior
CHAPTER 03



Description: In 2023, about 96 percent of parents planned to buy school supplies for their children during the back-to-school (BTS) season. While only about 70 percent of shopping parents planned to buy electronics and computer-related gear for school purposes, it 
is what BTS shoppers typically spent the most on. Read more
Note(s): United States; June 30 to July 8, 2023; 7,843*; 18 years and older 
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Share of consumers purchasing back-to-school (BTS) supplies in the 
United States in 2023, by category
United States: share of shoppers buying school supplies 2023, by category

http://www.statista.com/statistics/1321271/share-of-shoppers-buying-school-supplies-by-category


Description: During a survey carried out among parents of school-aged children in the United States in 2022, it was revealed that parents planned to spend about 35 percent of their back-to-school budget online and 49 percent in-store. Read more
Note(s): United States; May 20 to June 2, 2022; 1,200 respondents; Parents of school-aged children, with respondents having at least one child attending school in grades K to 12 this fall
Source(s): Deloitte 
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Share of consumers' back-to-school spending in the United States in 2022, 
by channel
Share of U.S. back-to-school shoppers' spending by sales channel 2022

http://www.statista.com/statistics/1037200/share-of-back-to-school-shopper-expenditure-by-retail-format-us


Description: In the United States, demand for pre-configured back-to-school kits increased considerably in 2022, with an estimated 46 percent of survey respondents stating that they plan to buy such products offered by their children's school or parent-teacher 
association. This is a significant increase compared to previous years. Read more
Note(s): United States; May 20 to June 2, 2022*; 1,143 respondents; Parents who had at least one child attending school in grades K - 12 this fall; * Date and study characteristics apply to the 2022 survey. Previous years were conducted among [...] Read more
Source(s): Deloitte 
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Share of back-to-school shoppers that plan to buy pre-configured kits in 
the United States from 2016 to 2022
U.S. back-to-school shoppers who plan to buy pre-configured kits 2016-2022

http://www.statista.com/statistics/1134829/back-to-school-pre-configured-kits-purchases-us
http://www.statista.com/statistics/1134829/back-to-school-pre-configured-kits-purchases-us


Description: When asked why they bought pre-configured kits of school supplies in 2022, roughly half of parents in the United States stated it was convenient, making it the leading reason for purchasing such kits. That year, about one in five parents bought them to 
support the parent-teacher association and/or other local charities. Read more
Note(s): United States; May 20 to June 2, 2022; 526 respondents; Parents who had at least one child attending school in grades K - 12 this fall
Source(s): Deloitte 

Sh
ar

e 
of

 r
es

po
nd

en
ts

Convenience Cost savings Support PTA and/or other local charities
0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50% 47%

32%

21%

19

Leading drivers for buying pre-configured school supply kits in the United 
States in 2022
Leading reasons why U.S. back-to-school shoppers buy pre-configured kits 2022

http://www.statista.com/statistics/1253335/back-to-school-pre-configured-kits-purchase-reasons


Description: For the 2023 back-to-school shopping season, approximately four in five parents in the United States said their child or children could convince them to splurge on clothing and accessories for school purposes. Read more
Note(s): United States; May 26 to June 1, 2023; 1,212*; Parent who had at least one child attending school in grades K - 12 this fall; * 1,032 respondents planned to shop for clothing and accessories, 366 planned to buy tech items. This question was [...] Read more
Source(s): Deloitte 
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Parents who say their children could influence their back-to-school 
spending plans in the United States in 2023, by product category
Back-to-school spending influenced by children in the U.S. by category 2023

http://www.statista.com/statistics/732160/back-to-school-spending-influenced-by-children-of-us-consumers
http://www.statista.com/statistics/732160/back-to-school-spending-influenced-by-children-of-us-consumers


Description: In 2022, roughly 35 percent of parents planned to use social media websites to assist them during their back-to-school shopping. At 21 percent, 2023 had a lower share of U.S. consumers using social media for such purposes, compared to the last few 
years. Read more
Note(s): United States; May 26 to June 1, 2023; 1,212 respondents; Parents of school-aged children, with respondents having at least one child attending school in grades K to 12 this fall
Source(s): Deloitte 
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Do you plan to use social media sites to assist in your back-to-school 
shopping?
Usage of social media sites to assist U.S. back-to-school shopping 2011-2023

http://www.statista.com/statistics/448803/usage-of-social-media-sites-to-assist-us-back-to-school-shopping


Description: When buying back-to-school supplies for their children in 2023, millennials in the United States were more likely to browse for products than Generation X parents (46 percent versus 40 percent). In contrast, Gen X consumers were more likely to look for 
promotions and try to acquire coupons during the back-to-school shopping season. Read more
Note(s): United States; May 26 to June 1, 2023; 258*; Parents of school-aged children, with respondents having at least one child attending school in grades K to 12 this fall; * Specifically, the respondent group consisted of 74 Gen X consumers and [...] Read more
Source(s): Deloitte 
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Leading reasons Gen X and millennial consumers use social media for 
back-to-school shopping in 2023
U.S.: ways parents use social media for back-to-school shopping 2023, by generation

http://www.statista.com/statistics/1321299/ways-parents-use-social-media-for-back-to-school-shopping
http://www.statista.com/statistics/1321299/ways-parents-use-social-media-for-back-to-school-shopping


Description: For the 2023 back-to-school (BTS) shopping season, approximately 60 percent of surveyed BTS shoppers in the United States were buying supplies for just one student. Over 20 percent of the survey's respondents were buying school supplies for five or 
more students. Read more
Note(s): United States; May 26 to June 21, 2023; 600 respondents; 18 years and older; Back-to-school shoppers
Source(s): inMarket 
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Number of students back-to-school shoppers are buying supplies for in 
the United States in 2023
Number of students back-to-school consumers are shopping for in the U.S. 2023

http://www.statista.com/statistics/1339902/back-to-school-shopper-student-numbers-usa


Description: For the upcoming 2022-23 back-to-school (BTS) season, approximately half of mothers surveyed in the United States said brand familiarity would drive their purchase of school supply products. Over a third of respondents stated they would be purchasing 
items of a specific brand, because their kids are required to have said specific items for school purposes. Read more
Note(s): United States; May 10 to 11, 2022; 1,426 respondents; 18 years and older; Mothers of children entering K-12 that will make back-to-school purchases for the 2022-23 back-to-school season
Source(s): Field Agent 
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Which is most likely to drive your purchase of a specific brand during the 
2022-23 back-to-school (BTS) season?
U.S.: leading reasons to buy specific brands when shopping for BTS supplies 2022

http://www.statista.com/statistics/1321031/reasons-to-buy-specific-brands-during-back-to-school-season


Description: For the new school year starting in 2022, approximately half of consumers buying back-to-school supplies in the United States said they would opt for a different brand at the same store if they could not get ahold of their preferred brand of school items. 
About a third of shoppers said they would look for the same brand at a different retailer. Read more
Note(s): United States; May 10 to 11, 2022; 1,424 respondents; 18 years and older; Mothers of children entering K-12 that will make back-to-school purchases for the 2022-23 back-to-school season
Source(s): Field Agent 
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Leading course of action if preferred brand for back-to-school (BTS) 
shopping is not available among consumers in the United States in 2022
U.S.: leading action taken if preferred school supply brand is not available 2022

http://www.statista.com/statistics/1321077/actions-taken-if-preferred-school-supply-brand-is-not-available


Shopping time period and 
locations

CHAPTER 04



Description: Approximately 40 percent of U.S. consumers with children entering K-12 in the fall of 2023 were expecting to shop earlier this year, compared to last year's back-to-school season. Only about six percent said they would likely shop for school supplies later. 
Read more
Note(s): United States; June 26 to 29, 2023; 1,249 respondents; 18 years and older; Parents of children entering K-12 that will make back-to-school purchases
Source(s): Field Agent 
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Compared to last year, do you expect to shop earlier or later for the 2023-
2024 back-to-school season?
U.S. consumers who plan to do their back-to-school shopping sooner or later 2023

http://www.statista.com/statistics/1402380/back-to-school-shopping-sooner-or-later


Description: In 2022 and 2023, about 55 percent of surveyed shoppers in the United States had already started back-to-class shopping for their children by of early July that year, which is an increase of about five percent compared to 2021. Read more
Note(s): United States; June 30 to July 8, 2023*; 7,843*; 18 years and older; *Date and study characteristics apply to the 2023 survey. Data for previous years have been conducted among equally large samples. Read more
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Share of consumers in the United States that had already started their 
back-to-school/college shopping by early July from 2019 to 2023
Share of U.S. consumers that started their back-to-class shopping by July 2019-2023

http://www.statista.com/statistics/318773/back-to-school-shopping-us-amount-of-shopping-completed
http://www.statista.com/statistics/318773/back-to-school-shopping-us-amount-of-shopping-completed


Description: According to a survey conducted in the United States in 2023, the vast majority of back-to-school consumers planned to do their school supply shopping in either July or August. That year, just about one in 10 surveyed U.S. shoppers intended to primarily 
buy these goods in September. Read more
Note(s): United States; May 26 to June 21, 2023; 600 respondents; 18 years and older; Back-to-school shoppers
Source(s): inMarket 
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When consumers planned to shop for back-to-school supplies in the 
United States in 2023, by month
Planned time to shop for back-to-school supplies in the U.S. 2023

http://www.statista.com/statistics/1339891/planned-month-to-shop-for-school-items-usa


Description: In 2023, consumers in the United States were asked where they would do their back-to-school shopping. 55 percent of respondents planned to undertake their back-to-school shopping through online retailers. Many also intended to visit department, 
discount, and clothing stores for their children's school supply needs. Read more
Note(s): United States; June 30 to July 8, 2023; 7,843 respondents; 18 years and older 
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Most popular shopping destinations for back-to-school consumers in the 
United States in 2023
Back-to-school shopping in the U.S.: anticipated shopping locations 2023

http://www.statista.com/statistics/318853/back-to-school-shopping-us-anticipated-shopping-location


Description: Some 90 percent of U.S. parents with children entering K-12 in the fall of 2023 planned on going to Walmart for their back-to-school supply shopping. Target and Dollar Tree were the second and third-most popular choices, with about 75 and 35 percent of 
survey respondents stating they were likely to shop there, respectively. Read more
Note(s): United States; June 26 to 29, 2023; 1,249 respondents; 18 years and older; Parents of children entering K-12 that will make back-to-school purchases
Source(s): Field Agent 
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Leading brick-and-mortar stores parents of K-12 students plan to visit for 
back-to-school shopping in the United States 2023
Leading stores parents will likely visit for back to school shopping in the U.S. 2023

http://www.statista.com/statistics/1048437/leading-stores-for-moms-back-to-school-shopping-us


Description: In 2022, approximately six in ten U.S. households with children entering K-12 planned to visit 2 to 3 stores for their back-to-school shopping. In contrast, only about five percent of these households planned on visiting just one store for their BTS supply 
shopping. Read more
Note(s): United States; May 10 and 11, 2022; 1,426 respondents; 18 years and older; Mothers with children entering K-12 that will make purchases for the 2022-23 BTS season
Source(s): Field Agent 
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Number of stores households with children plan to visit for back-to-school 
shopping in the United States as of June 2022
Number of stores households expect to visit for back-to-school shopping U.S. 2022

http://www.statista.com/statistics/1048460/number-of-stores-moms-expect-to-visit-for-back-to-school-us


Impact of inflation
CHAPTER 05



Description: Approximately two-thirds of American households with children entering K-12 in the fall of 2023 were expecting rising inflation to impact them more this year compared to last year. In contrast, just two percent of respondents surveyed said they expected 
rising prices to impact their back-to-school shopping less this time around. Read more
Note(s): United States; June 26 to 29, 2023; 1,249 respondents; 18 years and older; Parents of children entering K-12 that will make back-to-school purchases
Source(s): Field Agent 
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Compared to last year, how much of an impact will inflation have on your 
back-to-school shopping?
Impact of inflation on back-to-school shopping among consumers in the U.S. 2023

http://www.statista.com/statistics/1402358/back-to-school-shopping-inflation-impact


Description: According to a survey conducted in the United States in 2023, over half of back-to-school (BTS) shoppers will be looking for alternative, less expensive products while shopping for supplies, due to the impact of inflation. Less than one in five surveyed BTS 
consumers said inflation would have no impact on their brand and product choices. Read more
Note(s): United States; May 26 to June 21, 2023; 600 respondents; 18 years and older; Back-to-school shoppers
Source(s): inMarket 
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Has inflation impacted what brand and/or product choices you will make 
during back-to-school shopping?
Impact of inflation on brand/product choice among U.S. back-to-school shoppers 2023

http://www.statista.com/statistics/1339450/impact-of-inflation-on-bts-shopping-usa


Description: The state of the economy has had an impact on U.S. consumer behavior during the back-to-school (BTS) season. In 2022 and 2023, over 40 percent of consumers in the United States did more comparative shopping online when buying school supplies. 
Back in 2019, less than 30 percent of BTS shoppers had done so. Read more
Note(s): United States; June 30 to July 8, 2023; 7,843 respondents; 18 years and older
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Impact of the state of the economy on back-to-school purchases according 
to consumers in the United States in 2019, 2022, and 2023
Impact of the state of the economy on back-to-school shopping in the U.S. 2019-2023

http://www.statista.com/statistics/1402395/state-of-the-economy-and-back-to-school-shopping


Description: In 2022, parents shopping for back-to-school supplies in the United States were putting a heavier emphasis on saving money than in previous years. For example, over a third of surveyed U.S. shoppers said they would be buying more generic and store 
brand products this year, which is an increase of nearly 10 percent compared to 2021's back-to-school shopping season. Read more
Note(s): United States; June 2022
Source(s): National Retail Federation; Prosper Insights & Analytics 
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Back-to-school shoppers implementing savings-focused shopping behaviors due 
to the state of the economy in the United States from 2019 to 2022, by method
Share of U.S. shoppers trying to save while buying back-to-school supplies 2019-2022

http://www.statista.com/statistics/1320905/shoppers-trying-to-save-while-buying-back-to-school-supplies
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